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About Lisa

• 16 years – Content, SEO & Social

• Consultant: Wyndham Hotel Group, Howard Johnson Hotels, 
1928 Jewelry, McGraw-Hill.

• Recruited to be an enterprise SEO by Bankrate, Inc.

• Created the Content Promotion department.
– Social, SEO & Content Coordinators

• Oversee content development & promotion for Bankrate.com 
& the network of sites.

• Train corporate teams in content development, social media & 
SEO.



Content With a Purpose
• A stable process that works

• Real business targets

• Finding influencers

• Measurable outcomes



How We Operate

• Small team, nimble, just like you

**Consider reorganization to hit your targets.



Brainstorming Becomes Content

Getting published is half the process

**Being part of the Editorial Calendar is key



Content Becomes Signals

Knowing WHEN it will publish is important

**Rinse & Repeat, Often with Same Contacts



Content Goal
Decide the target, clarify the goal, create the 
strategy and execute.

We think about “why” create this?

Answer: To gain the most exposure with the 
creation of 1 piece of content and/or data.



Trending
Create trending tools to find the “buzz” around your 
topics.

– How do you find the influencers in your network? 

What tactics bring in more users from social?



Content Lifecycle

When creating a piece of content; we look at all 
possible uses for it. Some of the questions we 
ask:

• Does it focus on our keyword needs?

• Will we earn authoritative links?

• Will the content perform on the social networks?

• Will we get syndication or partner pick-up?

• Can the content lifecycle be extended? How?

• What’s trending right now?



Get More Legs



Content Development: Types

Content comes in many different types: 

blogs audios

videos photos

infographics charts 

mobile social content

Besides a gut feeling, what really determines that 
the content being produced will be a success? 

Use data. See what’s trending in your community.

Use segmented reporting. 



Content Type Examples



Content Type Examples



What is Magnet Content?

High levels of unique value to a real audience

 Visitor engagement

On-page SEO value

 Syndication & attribution

Media pick up



Content Assignment 
Form

• Receive the content 
you need!

• Give all the 
requirements.



Content Promotion

Data Mining for Authority Influencers



Authority Influencers

• What is an Authority Influencer?

– A person with inherent value, thought-leadership, 
persuasion and expertise in a given space, 
operating online.



Authority Influencers
• What is the value of an authority influencer 

(AI)?
– Community Building

– Social Signals (WOM Marketing)

– Links

– Syndication

– Attribution

Strong influence to become a brand ambassador.

They do something or provide something we need.



The context where we use authority 
influencers



SEO Value
AI will link & share content where he/she is 
personally involved.



Data Mining: Influencers

Set criteria when targeting influencers.

– Social network

– Topic

– Reputation

– Neighborhood Analysis

– SERP’s



Twitter: Influencers

Autism & Insurance



5 Points of Contact



Community Building

Building trust & brand ambassadors through 
communication & engagement.

• Goal: To continually grow niche community to 
benefit both parties.



Keep the conversation going…



Promotion No-No’s
Rules we follow:

• No buying of links.

• No link exchanges.  

• No directories.

• No article submissions.

• No duplicate content.

Team brainstorming leads to creative ideas to 
gain attribution & community ambassadors.



Measurement Tools

• Internal procedure to track all content 
development and promotion.

– Create a formula through a tagging system.

• Benchmark from beginning & keep weekly 
reports.

• Building proprietary tools.

– If you can’t find what you need, build it!



Summary
Earning links & community building is not a quick process.

Brainstorming is a must.

Identify the target.

Data mine for influencers.

Create a strategy to make magnet content.

Maintain & grow relationships.

Thank you!



Bonus

Content creation checklist

Content tactics



Checklist: Content Creation
Does this idea/assignment perform at least three of the items below?

 Social pick-up

 Attribution (link)

 Partner syndication

 Guest contribution

 Gain attention of authority influencers

 Search ranking

Who is the target audience? (Persona type)

 Consumer

 Professor

 Blogger

 Journalists

 Affiliates

 Other __________________



Checklist: Content Creation
Which content format will grab reader's attention about 
(insert topic)? (check all that apply)

Blog

 Infographic

Podcast

Video

 Slideshow

Chart / Graph

 Screencast

 Interview



Checklist: Content Creation con’t…

How do you plan to extend the content lifecycle?

Create a follow-up piece of content

Promote with a contest

Ask experts opinion to write new content

Host a chat about the topic

Social

Guest blog



Checklist: Content Creation

Is it necessary to link offsite? If so, why?

How many times a week do you publish new 
content?

How many times a week do you promote the same 
piece of content?

Do you curate content if you don't have content to 
promote?



Thank you

Lisa Weinberger

@PearlyWrites

#SMX  #24C


